NOT YOUR HOBBY MARKETING SOLUTIONS

Turning Your Social
Media Posts Into
Wine Sales

IF YOU HAVE CUSTOMERS YOU HAVE A BUSINESS, NOT A HOBBY
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The Problems

Social media is confusing
Social media is time-consuming
Social media is overwhelming & changes quickly

Modern day wine consumers don't want to speak to
"brands"

hobby Organic reach is dead 2
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Solutions!

« some fundamentals of social media
mMarketing

* Ways to save time and effort

* the anatomy of a great post

» tOOIlSs to use to make your job easier

* basic analytics

* how to jive with algorithms (you

can't beat them)




Fundamentals BRAND AWARENESS
of Social Media K=

COMPLIMENTING THE ALGORITHM

COMMUNITY BUILDING IS KEY

Waldschanke Ciders + Coffee

Recipes forged in WWII Switzerland E1 Our unique take on

traditional cider sets us apart! SIT+SIP in our Cidergarten /

ORDER PICKUP #theswissciderplace [
linktr.ee/waldschanke

4100 Jason Street, Denver, Colorado I_ EA R N OW | O FAl I_ FAS |
Followed by beergirlatx, ciderreport and 41 others

Following v Message Contact

¢ BATCH & SCHEDULE TO SAVE TIME

ANATOMY OF A GREAT POST

3 COMMON MISTAKES




What is brand
awareness?




Algorlthms * every Interaction with your

and Organic audience scores you a "point"
* The more points you get, the more
Reach N

eyeballs are exposed to your brand

e SOMe Interactions count more than

others
oY s coLLnT!

e VOU can't hack the algorithm, but
you can compliment it by utilizing
a pald soclal media strategy
alongside your organic strategy




Community Building

ENGAGEMENT
AUTHENTICITY
REAL PEOPLE - NOT A BRAND
TESTIMONIALS
INFLUENCERS
OCCASION DRINKING
OMNICHANNEL MARKETING
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* SOMe pasic analytics can help you
determine what's working and
what's not working

O |nsights
O Soclal media manager

O Mar

» Stop dol

Keting hub

Nng the same thing over and

over again

"When you confuse, you |lose"

Donald Miller

Learn How
to Fail Fast




Basic Analytics

AWEIESIaISSS
* ENgagement

e COnversions

Social Media Insights
Welsite Analytics
Google Analytics

Social Media Management Tool

5:50

< Insights Insights
Content Activity Audience
not
your 18-24 ||
hobby
s 25-34
notyourhobbymarketing S$5-44
45-54
Content Activity Audience 55-64
65+
Discovery
8,1 93 Gender ®
Accounts reached from
Jul 23 - Jul 29
Thu Fri Sat Sun Mon Tue Wed
Reach 8,193
+5326 vs. Jul 16 - Jul 22
Followers (& Hours Days
Impressions 10,566
+6402 vs. Jul 16 - Jul 22
< Wednesdays »
Interactions @
SEBtdRiEa 12a 3a 6a 9 12p 3p 6p 9p
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Save Time &

E_ffOTt « Create a content bank

e Batch plan your social media
content
« Advance scheduling

 Hashtag bank

e Build up a media library

« Repurpose your content




July 2020

Key:

Facebook

Instagram

Twitter

LinkedIn

Other

Tuesday

Wednesday

Thursday

Friday

Saturday

staff spotlight

ordering procedures

new product release

July 4th

Sunday

Monday

Tuesday

Wednesday

Thursday

Saturday

5
package sizes available fo:

lagers are complex

#worldchocolateday
beer and chocolate pairing|

staff spotlight
now hiring post

why lagers travel well

canning line video

brewmaster interview

Sunday

Monday

Tuesday

Wednesday

Thursday

Friday

Saturday

12
what makes us different

13
history of German brewing

virtual beer dinner

staff spotlight

16
food and beer pairing guid

new product release
#worldemojiday

time lapse patio video

18

Sunday

Monday

Tuesday

Wednesday

Thursday

Friday

Saturday

19
#nationalicecreamday
ice cream and beer pairing

recipe creation
S

21
our beertenders talk about

staff spotlight

our core values

#nationaltequiladay
chrity even post
beer and tequila

German beer purity law

25

Sunday

Monday

Tuesday

Wednesday

Thursday

Friday

Saturday

26

ordering our products onlin

upcoming events

quality post about lab

staff spotlight

30
video of Oktoberfest event

new product release
lagers and dessert

brewhouse virtual tour

Editorial
Calendar



Organize Your Marketing In One Place With

The CoSchedulE.;\arketing Suite TOO I S a n d
Apps

PHOTOSHOP EXPRESS

One-Spot
Social Post
Scheduler



- EFFECTIVE CAPTION

ANATOMY OF A GREAT POST

Your checklist

Hook
Body

Call to action

MEDIA

sensory
emotional

situational

RELEVANT LINKS & HASHTAGS

use clickable links

hashtag strategy for maximum reach



o Creating

3,750 67K 1,101

Posts Followers Following

Sales-Focused

Taking the Road Less Traveled in life and in beer!
#StratfordCT. 21+ to follow. Hours: Sun Mon - 12-7PM Tues
- Sat 12-9PM

linkinprofile.com/tworoadsbrewing

1700 Stratford Ave, Stratford, Connecticut
Followed by foedercrafters, sammiedrinksthat
and 103 others

- Message Contact v
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Beer Trekker ~H2ROADS Dog Day  Road Jam 2... Beer Finder

The goal is to provide your audience with

e

P T branded content that will pique their

"MIBEAUTIFUL
Q | EEEEE One Time Weekend
| - = 6:30-8:30pm

’ Make Your Reservation Now!

| s, iNterest and drive a purchase decision
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3 Common Mistakes

You're not priming your audience for

sales

You're talking about features and not

benefits

Vi Focusing on short term gains

MMMMMMMMM
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BEST PRACTICES FOR BUILD AUTHORITY

SHIFT THEIR MINDSET
Your value proposition COMBA

OBJEC

SALES POSTS - Know, like and trust factor

IONS

Unique selling points Counter their objections indirectly

Make it personal




THANK YOU!
ANy guestions?

Bl ose find metonlimel

www.hotyourhobbymarketing.com

or email me direct: julie@notyourhobbymarketing.com
Visit my website to book a call with me

Follow me on social media @notyourhobbymarketing on:

ONf lin|

And @NotYourHobbyMS on Twitter




